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Preface

GEORGINA KISS-KOZMA



The civic and political engagement of young people has long been the sub-
ject of lively debate, which tends to intensify in the run-up to elections. In
Hungary, younger generations were for a considerable period characterised
as a “new silent generation”?, a portrayal shaped by notions of confor-
mity and passivity. In recent years, however, the rapidly evolving social
and global environment has generated new challenges and opportunities,
rendering young people’s political behaviour increasingly difficult to assess.

In the case of Generation Z, it is particu-
larly pertinent to examine the extent
to which they accept the social norms
inherited from previous generations, and
the degree to which they exhibit more
rebellious attitudes. Alongside traditional
forms of political participation—such
as voting, petition signing, and partici-
pation in demonstrations—new forms
of engagement in the online sphere
have gained prominence, significantly
reshaping the very meaning of political
interest. In an era marked by globalisation,
technological advancement, and an often
overwhelming flow of information, the
challenges facing young people are multi-
faceted: how to orient themselves, whom
to trust, how to evaluate the credibility of

information, and how to form their own
civic and political views. These questions
are particularly significant given that nav-
igating between information conveyed
by family, social media, and artificial
intelligence alike influences both deci-
sion-making and independent thinking.
This study seeks to explore the com-
plexity of young people’s political and
civic behaviour, to highlight the signifi-
cance of emerging forms of participation,
and to contribute to an understanding
of how different generations respond
to global and local changes. The em-
phasis is placed not merely on statistical
indicators, but on the deeper, dynamic,
and often contradictory patterns that
characterise young people’s lives.

1 Székely, L. (2024): Parazs a hamu alatt — éled-e az Uj csendes generacié? Magyar Tudomdany, 185(7): 855-862.
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Generational
Conflict and
Consensus

LEVENTE SZEKELY



Generations and the perception

of intergenerational tension

“When | was a boy of fourteen, my father was so ignorant I could hardly
stand to have the old man around. But when | got to be twenty-one, |
was astonished at how much the old man had learned in seven years.”
Often attributed to Mark Twain, this wry observation captures the trials
of growing up and the tensions between generations.

Few themes have proven as enduring or
as compelling as generational struggle
and intergenerational tension. The
recognition that generations socialised
in different contexts perceive the world
in fundamentally different ways was first
systematically articulated by Mannheim
(1969). Today, the generational perspec-
tive constitutes an engaging theoretical
framework, though in more extreme
cases it can take on a quasi-horoscopic
character, despite its evident limitations
as a universal explanatory model. Its
enduring appeal lies primarily in its
capacity to address a widely posed ques-
tion: what are young people like (Székely,
2020)? One might immediately add: and
to what extent do they differ from older
cohorts? Does generational tension exist
within society?

In recent years, the dominant gen-
erational narrative within Hungarian
academic discourse has portrayed a
“new silent generation”, characterised
as conformist, uncertain, and passive
(Székely, 2014). At the same time, broad-
er public discourse on generations has
been shaped to a far greater extent by
international—often replicated domes-
tically—marketing projects, science
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communication initiatives, popular cul-
ture narratives, and political campaigns
than by empirically grounded, meth-
odologically rigorous research. More
recently, a number of international shifts
in social mood have depicted younger
generations as assertive, critical, and at
times openly rebellious in political terms.
Examples include movements such as
“OK Boomer”, “Fridays for Future”, “Black
Lives Matter”, and more recently so-
called Generation Z revolutions. While
these phenomena are undoubtedly rele-
vant, their applicability to the Hungarian
context is only partial, and it may even
be argued that their long-term impact is
uneven—even within the Western world,
if discernible at all. Nevertheless, the ex-
istence and nature of intergenerational
conflict remain important subjects of
inquiry in Hungary as well.

A representative survey conducted
by the Youth Research Institute in
spring 2022 found that Hungarian
adults generally perceive the presence
of generational tension. Twice as many
respondents believed that such tension
exists as those who believed it does not
(41% versus 20%), while the remainder
(38%) expressed ambivalence, both



sensing and not sensing such conflict.
The findings also indicate that percep-
tions vary across age groups: the younger
the respondents, the more likely they
are to perceive tension. Notably, beyond
age, no significant differences emerge
along other sociodemographic variables
(such as educational attainment or type
of settlement) in the perception of
generational conflict (Youth Research
Institute, 2022).

More recent data from a study con-
ducted by the Youth Research Institute
at the end of 2025 show that a major-
ity (66%) of those aged 15-39 likewise
perceive conflict between younger
and older generations. The proportion
of respondents who perceive no such
tension is negligible (3%). Although the

youngest cohort (aged 15-17) generally
recognises the existence of such conflict,
they are less likely to consider it very
pronounced. By contrast, among other
age groups under 35, the most frequent
response characterises the tension as
“very significant”. Although the two sur-
veys employed different methodologies?,
the identical phrasing of the question
allows for comparison, revealing a higher
proportion of respondents perceiving
tension in 2025. This increase is observ-
able overall, but the internal distribution
of responses is even more revealing:
in 2022, 14% of those aged 18-29 and
12% of those aged 30—39 perceived the
conflict as very significant, whereas by
2025 this proportion had risen to approx-
imately one-third in both groups.

2 The 2022 study was conducted using a representative sample of 1,000 people aged 18 and over in Hungary, interviewed
by telephone (CATI), while the 2025 study was carried out online (CAWI) among those aged 15-39. Methodological differ-
ences also lead to differences in content; for example, respondents tend to give more extreme answers more frequently

in online surveys.
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Fig. 1. Generational tensions

There is very strong tension

There is rather tension

There is both tension and no tension

There is rather no tension

There is no tension at all

Don't know

— B
29%

2%

1%

2%

(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: In your opinion, in
Hungary today, is there rather tension or rather no tension between younger and older people?)

Similarly to the 2022 findings, no sta-
tistically significant differences can be
observed between men and women,
or between respondents living in the
capital and those in rural areas. However,
differences do emerge with respect to
educational attainment and financial

circumstances. More moderate responses
tend to characterise graduates and those
in more favourable financial situations,
whereas individuals with lower levels of
education and more constrained econom-
ic conditions are more likely to provide
more extreme assessments

The contemporary nature of

generalional tension

Conflicts between generations may
surface in a variety of contexts, and
it is by no means inconsequential
whether young people experience
these tensions directly within their
immediate environment or encoun-
ter them more indirectly. Research
conducted by the Youth Research
Institute also sought to identify the
domains in which such tensions are
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more pronounced, as well as those
characterised by greater harmony.
The findings highlight the amplify-
ing role of social media, with nearly
three-quarters (71%) of respondents
aged 15-39 reporting that they have
encountered generational conflict on
social media platforms. The next most
prominent setting is the street, where
a majority (55%) reported experiencing



such tensions, largely due to the fact that
these are shared physical spaces occu-
pied predominantly by strangers. In the
workplace, fewer than half of respond-
ents reported such experiences, while
approximately one-third encountered
generational conflict within the family, in
schools, or in other institutional settings.
In neighbourhood contexts, just over
one-fifth reported such experiences.

If the sample is restricted to those
who believe that there is rather tension,
or that there is significant tension be-
tween younger and older generations,
higher frequencies are observed across
all contexts; however, the overall
ranking of these environments remains

essentially unchanged. Although, in gen-
eral, there are no substantial differences
across sociodemographic groups when
examining specific contexts individually,
it is nonetheless observable that women
tend to report experiencing generational
conflict in a wider range of settings than
men. Similarly, perceptions of conflict
are more pronounced among those
aged 25 to 34, and they also increase
with higher levels of educational attain-
ment. At the same time, as noted earlier,
the overall perception of generational
tension becomes more moderate as
educational attainment rises, indicating
a nuanced and somewhat paradoxical
relationship between these factors.

Fig. 2. Situations in which tensions are experienced

Social media platforms

Public spaces (streets, public transport, shops)
Workplace

Family

School/Education

Institutions (eg., churches, medical practices,

administrative settings)
g

Acquaintances/Neighbours

71%

(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: In what situations do
you personally experience intergenerational tensions?)

A particularly intriguing question is
whether the perceived tension between
generations possesses a political dimen-
sion. An examination of first-time voters
following the 2022 election suggested
that the overwhelming majority cast

their votes in alignment with their par-
ents, indicating that intergenerational
tension within families was not especially
pronounced (Székely, 2024). Large-scale
youth surveys consistently demonstrate
that young people in Hungary aged




15-29 tend to agree with their parents,
whether on matters of worldview or
political issues (Székely, 2021).

Recent research by the Youth
Research Institute likewise confirms that
those living in opinion harmony with
their parents outnumber those who
perceive the world differently. Roughly
two out of three respondents report
general agreement with their parents.
This concordance is most evident in
financial and lifestyle matters, while
the greatest areas of disagreement are
found in relation to the use of digital
devices and politics. Even in these do-
mains, however, a majority (54% and

59%, respectively) report agreement
with their parents.

Notably, none of the examined issues
display statistically significant explanatory
power when analysed against sociode-
mographic background variables such
as gender, age group, or residence in the
capital versus rural areas. With regard to
educational attainment, a general pattern
emerges whereby individuals with higher
levels of education tend to agree with
their parents to a greater extent in most
areas. The principal exception is the use
of digital devices, where those with higher
educational attainment appear more
critical of their parents’ attitudes.

Fig. 3. Tensions within the family

® Totally agree m Rather agree Rather not agree

Don't agree at all

Agree (Top 2)
Don't know

Religion % [ 10% 59% 31%
Politics 18% 17% 11% 54% 35%
Relationships 22% 12% | 6% 60% 34%
Financial affairs 20% 9% 5% 66% 29%
L v e i

Raising children

Use of devices

7% | 5% 59% 37%

(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: Generally speaking,
do you/did you rather agree or rather disagree with your parents on the following issues?)

Based on responses to other questions
included in the survey, it can be inferred
that young people tend to attribute
responsibility for existing tensions more
to older generations than to their own.
In other words, rather than the familiar
refrain of “young people these days”, an
“OK Boomer” type of attitude appears
to predominate. Two-thirds (68%) of
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respondents aged 15—-39 believe that, at
most, only a small proportion of senior
citizens could be persuaded to change
their attitudes on public and political
issues. By contrast, they consider more
than half of young people to be open to
persuasion (55%). Notably, even among
those who perceive very significant gen-
erational conflict, a majority maintain



that nearly all—or at least most—young
people could be convinced to revise their
views on political matters.

The findings of the Youth Research
Institute yield several important
conclusions. First, the perception of
generational tension is clearly substan-
tiated, at least from the perspective of
younger cohorts. Second, the extent
to which such tension is perceived is
strongly context-dependent: it tends
to be more pronounced in impersonal
settings, particularly in interactions with
strangers, than within the immediate
social environment of young people,
such as the family. Third, while tensions
within the family do possess a political
dimension, generational disagreement in
political matters is not necessarily per-
ceived as more significant than in other
domains, such as the use of digital de-
vices. Finally, young people regard their
own generation as considerably more
open to persuasion in public and political
matters than older cohorts, especially
the generation of their grandparents.

Taken together, while it would be inac-
curate to claim that generational divisions
in political matters are absent in Hungarian
society, the evidence allows us to conclude
with confidence that such conflicts are not
primarily political in nature, nor are they
chiefly rooted within the family context.
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Which types of leaders do young

Hungarians prefer?

The year 2026 is an election year in Hungary, making it particularly signi-
ficant in terms of young people’s prospects and advancement (Székely —
Kiss-Kozma, 2024). In this context, it is especially important to understand

what kinds of leadership qualities young people value in those occupying

positions of authority. Research conducted by the Youth Research Institu-
te indicates that the leadership ideal among Hungarian youth is shaped by

a dual emphasis on practical competence and commitment to national so-
vereignty. This finding aligns with the relevant scholarly literature, which

consistently identifies competence as the most important leadership trait

(Willis et al., 2021; Badman et al., 2022).

Within this framework, competence may
be understood to encompass experience,
the ability to achieve results, and overall
effectiveness—dimensions that serve as
practical indicators of leadership capa-
bility, given that performance in these
areas can be assessed as either strong
or weak (Valgardsson et al., 2024). In the
survey conducted by the Youth Research
Institute, a majority of respondents
(54%) identified extensive experience as
the most important criterion for leader-
ship suitability, reflecting a preference
for professional, meritocratic forms of
governance (Gherghina — Tap, 2020).

A particularly revealing finding is that
prioritising commitment to the national
cause (40%) significantly outweighs adher-
ence to mainstream liberal thinking (22%),
suggesting a shift in the value orientation
of Hungarian youth away from global
ideological frameworks and towards a
more nation-state-centred perspective. In
the hierarchy of priorities, the primacy of
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national commitment (23%) is more than
twice that of foreign language proficiency
(11%), indicating that loyalty to the com-
munity is regarded as a more important
attribute than technocratic skills.

Among young people living in rural
areas, the demand for national com-
mitment is especially pronounced (43%),
in contrast to their counterparts in the
capital (30%), illustrating divergent tra-
jectories in political socialisation (Téth
— Radnai, 2025). Similarly, a traditional
family-oriented lifestyle as a leadership
virtue carries greater weight among
rural youth (21%) than among those in
Budapest (7%). The data further suggest
that academic qualifications (11%) and
identity-based considerations (such as
gender or religion) play only a marginal
role compared to tangible experience
and loyalty to the nation.

This preference for what may be
termed a “sovereigntist leadership
profile” can be interpreted as a logical



consequence of the previously observed
erosion of trust in European Union
institutions (Devine et al., 2023). Overall,
it can be concluded that the majority

of Hungarian youth view experienced
leaders who represent national interests,
rather than technocratic politicians, as
the key to future stability.

Fig. 1. Key leadership competencies

TOP 3 CHOICES

(517 | 1324 | 2325 | 3034 | 3539 | Male | Fomaic |Budapese| Rara |

Having many years of experience 62%
40%

57%

Being committed to Hungarian causes

Fluency in a foreign language

Having a liberal mindset § 23%

Living a traditional, exemplary family life 14%
Having a doctoral degree or academic title IE B 1. most important 18%
Being young“ M 2. most important g
Being Christian || 10%

3. most important
Being male || 10%
Being female 19%

None of these / No other 4

Don’t know

55% 49% 56%. 52% 58% 51% 56% 55%
46% 36% 35% 41% 39% 41% 30% 43%
50%. 39% 38% 42% 43% 45% 49% 43%
26% 23% 19% 20% 19% 26% 27% 22%
16% 18% 24% 17% 18% 18% 7% 21%
10% 14% 6% 12% 10% 12% 10% 11%
10% 7% 8% 9% 11% 7% 7% 9%

3% 2% 5% 6% 5% 4% 5% 4%
10% 5% 3% 6% 7% 6% 3% 7%

2% 1% 4% 4% 4% 2% 1% 3%

n=249 =202 n=223 =223 n=514 =486 n=191 =795

(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: Which qualities make
someone most suitable to work in a position of responsibility? / Please select the second and third most
important.)

Sense of security and its enhancement

As Abraham Maslow demonstrated in his
seminal 1943 work A Theory of Human
Motivation, through the model later popu-
larised as the “Maslow pyramid”, scholarly
discourse has clearly established that the
sense of security constitutes one of the
fundamental pillars of both balanced
human existence and societal stability.
Within Maslow’s framework, the need for
security follows directly after physiological
needs and encompasses such factors as
physical protection, financial stability,
health preservation, and the desire for
predictability and order (Maslow, 1943).
The relevant academic literature has

engaged extensively with this topic (Bar-
Tal — Jacobson, 1998; Brady et al., 2019),
and has also provided evidence that

perceptions of security can shape politi-
cal attitudes, influence the evaluation of
leaders, and contribute to the formation
of political preferences (Gillath — Hart,
2010). Ultimately, these dynamics may
also affect governmental stability (Duré
et al., 2022).

According to research conducted by
the Youth Research Institute, respond-
ents feel most secure within their private
sphere, that is, in their own homes
(86%, mean: 4.51). In their immediate
environment—such as their local
community, workplace, or educational
institution—this proportion decreases
to 68%. A notable divide emerges in the
assessment of the macro-level environ-
ment among those aged 15-17: 52% of
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respondents report feeling secure in
Hungary, rather than in the countries of
the European Union. While the under-
lying reasons for this are complex, it is
worth noting that Hungary ranks 37th
out of 204 countries in crime statistics
(Losonczi, 2025), placing it among the
safer countries within the EU, alongside
Poland and Czechia (Eurostat, 2025).

The digital sphere emerges as the
least secure environment, particularly
social media platforms, where the
proportion of positive responses is
only 37%. A demographic breakdown
reveals even more pronounced gender
differences, with men reporting higher
levels of confidence across all examined
categories; nearly half of respondents
feel more secure within Hungary.
Examining age cohorts, the youngest
group (15-17) reports the highest
levels of perceived security across all
categories, with this sense of security
declining as age increases—particularly
when levels of online activity are taken
into account.

Differences based on place of
residence further indicate that young
people in Budapest feel significantly
more secure both within the European
Union (58%) and in the digital sphere
than their counterparts in rural areas.
It is also noteworthy that, at the macro
level and in virtual environments, a
substantial proportion of respondents
(30-39%) provided neutral responses,
suggesting an ambivalent assessment of
these domains. The lowest mean score
(3.11) was recorded for social media use,
reflecting a heightened awareness of
digital vulnerability.

YOUTH
1 8 RESEARCH
INSTITUTE

The sense of security among
Hungarian youth appears stable at
the local level, yet significant deficits
emerge in systemic and digital contexts,
further stratified by gender and place of
residence.

The findings also suggest that young
people’s sense of security is strongly
rooted in the framework of national sov-
ereignty. While 86% feel secure within
their own homes, this figure drops to
just 42% when considering the European
Union. This marked disparity indicates
that supranational institutions are per-
ceived as less capable of providing the
stability associated with one’s immediate
environment; among rural respondents,
perceived security within the EU falls
even below the national average, at 38%.

Enhancing the sense of security
appears to depend less on deeper
integration and more on economic
self-determination, as 70% of respond-
ents identified financial savings as the
primary factor. In addition, 47% indicat-
ed that experienced political leadership
would provide a genuine guarantee of
security, reflecting a demand for effec-
tive nation-state governance. Particularly
telling is that 62% of those concerned
about their subjective sense of security
expect improvement from the resolution
of the war in a neighbouring country,
pointing to perceived shortcomings in
EU peace policy and crisis management.

A sharp divergence is observable
between Budapest (58%) and rural areas
(38%) in perceptions of security within
the EU. In the digital domain—especially
in relation to social media use—re-
spondents report notably low levels of



perceived security (mean: 3.11). The sig-
nificant difference between men (50%)
and women (34%) in perceptions of
security within the EU further deepens
scepticism regarding the effectiveness
of European protective mechanisms.
Meanwhile, the 37% demand for a
more visible presence of authorities
signals a preference for strengthening

national frameworks of public order and
safety, as well as indicating a generally
law-and-order-oriented attitude among
young people (Sheeran et al., 2023).

Overall, the data suggest that genuine
security is associated, above all, with
financial independence, competent
national governance, and the strength
of local communities.

Fig. 2. The most desired factors contributing to a sense of security

47%

Experienced politicians leading the country

More visible police presence 37%
Supportive family/friends 29%
Own home (if not homeowner) 28%
Other | 5%
Idon'tknow | 4%

u | feel safe (n=401) 2.3 -
| feel equally safe and not safe (n=385) Average number of
I don't feel safe (n=208) items selected

‘ Average number of items selected: 2.6 ‘

Financial savings (substantial amount) 389%
Experienced politicians leading the country 28%
Ending the war in Ukraine 539

More visible police presence 2%

Supportive family/friends
Own home (if not homeowner)
) 3

Other 2%

I don't know 6%

(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: From the following,
what would help you feel safer in Hungary? / How safe do you feel in Hungary?)

Attention allocated to social groups

The research data highlight a systemic
uncertainty surrounding the European
Union’s role in social policy: nearly
a quarter of respondents (23%) are
unable to assess which groups receive
the least attention from the EU, more
than double the level of uncertainty
expressed in relation to the Hungarian
state (10%). It is important to note that,
according to the relevant literature,
benevolence and care are key traits
that directly influence perceptions

of security (Dzordzormenyoh, 2024;
Naughton et al., 2024).

Although in both the EU and Hungarian
contexts the poor are identified as the
most neglected group, this perception
is less pronounced in the case of the EU
(22%). Rather than indicating inefficiency,
this appears to reflect a more abstract
sense of uncertainty regarding EU-level
decision-making, which is perceived as
being further removed from everyday
lived experience (Weinberg, 2023).
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A particularly sensitive issue con-
cerns the situation of ethnic Hungarians
beyond the borders of Hungary, who
are perceived by young respondents
as being significantly more neglected
by the European Union (8%) than by
the Hungarian state (3%). Among the
youngest age group (15—-17-year-olds),
this critique is even more pronounced,
with 17% perceiving ethnic Hungarians
beyond the borders as neglected at
the EU level, suggesting a heightened
sensitivity towards notions of national
community and shared destiny.

The data indicate that the responsibil-
ity of the Hungarian state is perceived as

considerably more concrete and directly
accountable to the population, whereas
the EU’s social dimension is viewed as a
more distant and intangible entity. Higher
levels of uncertainty among rural youth
further reinforce the perception that EU
cohesion and social policy do not suffi-
ciently reach broader segments of society.

Findings from the Youth Research
Institute clearly demonstrate that
Hungarian youth continue to see the
nation-state as the primary guarantor of
social security, while perceiving the EU
institutional system as an alienated and
opaque structure, disconnected from
social reality.

Fig. 3. Social groups receiving the least state attention and support

3 e ey e e

Thepoor [N >0 22%  25%

Youth % 9% 11%

Children 4% 9%

Sexual minorities 13% 9%

People with mental illness 6% 11%
People with disabilities 8% 4%
Females 8% 5%

Roma minority 6% 6%
Hungarian communities living abroad 0% 5%
Immigrants 6% 3%

Pensioners 2% 2%

10% 15% 10%

I don't know

28% 29% 32% 25%
10% 9% 10% 9% 9% 9% 10%
11% 5% 10% 10% 10% 7%
8% 9% 6% 9% 8% 16% 7% 6% 8% 14%
10% 8% 6% 6% 11% 12% 8% 5% 9% 14%
8% 7% 14% 8% 8% 7% 9% 8% 7% 11%
5% 3% 3% 3% 6% 3% 5% 5% 5% 3%
3% 2% 4% 3% 5% 3% 5% 8% 2% 1%
2% 3% 2% 3% 2% 2% 3% 3% 3% 3%
1% 2% 2% 4% 1% 3% 3% 3% 2% 2%
2% 2% 4% 3% 2% 2% 3% 3% 2% 1%
8% 8% 13% 11% 10% 9% 11% 10% 11% 9%

% 36% 30% 33% 26%
13% 8% 6%

9% 12% 10% 8%

n=202 n=223 n=223 n=514 n=486 a=191 n=792 n=393 n=384 n=223

(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: In your opinion, which
social group receives the least attention or support from the Hungarian state?)

The research indicates that Hungarian
young people’s ideal of leadership is
defined by a combination of practical
competence and commitment to national
sovereignty. The value shift observed
among youth places experienced leaders
who represent national interests at the
forefront, as opposed to global ideological
frameworks and technocratic politicians.
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In terms of perceived security, a strong
local anchoring can be identified, as
young people primarily locate the
foundations of stability within the
nation-state framework, while per-
ceiving both supranational and digital
spaces as more uncertain. The findings
further highlight that, in their view, the
Hungarian state remains the principal



guarantor of social security, whereas
international institutions are seen as
alienated structures disconnected from
social reality.
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Come What May?

The Present and
Future Outlook of
Hungarian Youth

MIKLOS BALINT T OTH



The worldview of Hungarian youth is fundamentally shaped by the pre-
vailing sense of crisis and uncertainty characteristic of our era, which, in
turn, inevitably influences their conceptions of the future. Following an
overview of the material conditions and housing preferences of the youn-
ger generation, this analysis seeks to present and interpret the findings of
research exploring the future outlook of those aged 15-39.

The successive waves of crisis in recent
years—most notably the COVID-19
pandemic, the Russian—Ukrainian war,
and the energy crisis—have collec-
tively undermined societal confidence
in the predictability of the future. At
the same time, they have significantly
reshaped and destabilised individuals’
expectations regarding their own life
trajectories. Difficulties in anticipating
the near and medium-term future are
of particular relevance from the per-
spective of young people, for whom the
guestion of planning assumes height-
ened importance during this transitional

stage of life. In light of the current
polycrisis and shifting socio-political
conditions, it is especially pertinent to
examine the expectations with which
young people approach the future, as
these perceptions may substantially
influence their attitudes and behaviour
(Ferreira — Almeida, 2023).

Based on the survey conducted by the
Youth Research Institute, a comprehen-
sive picture can be drawn of the financial
circumstances and, closely related to
them, the future outlook of Hungarian
youth. According to the findings,
nearly half of respondents—precisely




47%—report having some form of sav-
ings (Figure 1). With regard to future
financial prospects, it is notable that one
in three young people holds a valid life
insurance policy, while 22% have some
form of investment (such as bank depos-
its, government bonds, or shares). A total
of 43% of respondents report owning a
car, while 35% state that they possess a
house or apartment.

However, financial flexibility is
constrained by debt obligations: 7%
of respondents have student loans
that they are currently repaying. A
considerably larger proportion—four in
ten—report having other forms of loans
or debt. Finally, 15% of respondents
indicated that they possess none of the
above-mentioned assets, but also have
no outstanding repayment obligations.

Fig. 1. Privately owned assets
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(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: Do you personally
own any of the following?)

Housing problems affecting young
people to an even greater extent than
other groups (Kocsis, 2022) have recently
received increased attention in public
discourse. The prioritisation of housing
policy on the governmental agenda
is also reflected in the launch of the
Otthon Start Programme, as well as the
announcement of a housing support
scheme targeting public sector employ-
ees. In connection with this heightened
social and policy interest, particularly
insightful data emerge from the question
examining the importance of owning a
privately held residential property.

According to the findings, an over-
whelming majority of respondents
(90%) consider it important or very
important to live in a home that they
own, while only one in ten respond-
ents stated that owning property is
rather unimportant or not important
at all (Figure 2). It is noteworthy that
no substantial differences can be
identified across the main sociodemo-
graphic variables (age group, gender,
type of settlement, educational attain-
ment), indicating that young people’s
views on this issue are remarkably
consistent.
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Fig. 2. The importance of owning a home
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(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 who do not own their own home /
Question: How important do you consider it to have your own home as an adult?)

It is reasonably assumed that Hungarian

preferences in this regard are linked to

the strongly ownership-centred nature

of the domestic housing market (RE/
MAX Europe, 2025, p. 6), although

further investigation is required to

determine whether it is social demand

that drives the dominance of home

ownership, or whether the limited stock
of municipal and state-owned rental

housing, together with the absence of
alternative housing models, conditions
actors towards this outcome (Jelinek —
Pdsfai, 2020, pp. 106-107).

Similarly noteworthy responses were
obtained regarding questions concerning
key dimensions of future outlooks. The
results indicate that the majority of the
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younger generation (67%) expect to
be married by 2050: 38% consider this
scenario fully likely, while 29% regard
it as rather likely, and only one in five
respondents believes that they will
probably not be living in a traditional
partnership form a quarter of a century
from now (Figure 3).

It is also striking that two-thirds
of young people expect that they will
own a residential property by that time.
This finding suggests that Hungarian
youth—who, in European comparison,
are among the least satisfied with
housing conditions (RE/MAX Europe,
2025, p. 6)—nonetheless hold a notably
optimistic view of their future access to
housing.



Fig. 3. Visions for 2050, expectations and perceived likelihoods
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(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: How likely do you
think it is that the following will be achieved or will occur by 20502)

A comparable proportion of respondents
(63%) believe it is either very or rather
likely that they will live in Hungary in
the future, while only slightly more than
one-fifth expect that they probably will
not. With regard to the financial outlook
of this age cohort, 58% of participants in
the survey assume that, within two and
a half decades, they will be living in a sig-
nificantly better financial situation than
at present. Fewer respondents expect to
have (additional) children, yet they still
constitute an absolute majority (51%). It
is noteworthy, however, that 22% of re-
spondents do not consider it likely at all
that they will have (additional) children,
indicating that generational expectations
regarding the future are highly divergent
in this respect.

In light of the rapid transformation
of skill requirements and the differing
employment preferences of the younger
generation compared to those of their
parents (Youth Research Institute, 2025),

it is particularly important to consider
the potential career paths young people
envision for themselves. Exactly half of
respondents believe that they will most
likely work in a field related to their
current studies or employment, while
nearly one-third expect to be employed
in a different occupational area. It is
particularly instructive that this ques-
tion recorded the highest proportion of
“don’t know” responses, selected by 20%
of participants.

Reflecting the increasingly interna-
tionalised nature of the labour market,
more than one-third of young people
(34%) expect that they will primarily
communicate with colleagues in a
language other than their mother
tongue in their future workplace. At the
same time, half of the cohort believe
that they will most likely be working
in an environment where Hungarian
remains the dominant language. Given
the age characteristics of the sample, it
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is unsurprising that three-quarters of
respondents consider it fully or rather
unlikely that they will be retired by
2050. Nevertheless, nearly 15% do not
plan to remain economically active by
the middle of the century, a proportion
that is, somewhat surprisingly, not low-
er even among the youngest age groups
(15-17 and 18-24).

Taken together, these findings indicate
that despite the prevailing socio-econom-
ic uncertainty of our time, Hungarian
young people are not only willing to make
plans for the future, but a substantial
proportion of them also approach key
life-course milestones—such as their
financial situation or access to housing—
with a fundamentally optimistic outlook.
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........
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Serolling Realities:
Political Content
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Social Media
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Moral value systems and political attitudes are largely formed in youth
and tend to stabilise over the course of adulthood. The social influences
shaping young people therefore have long-term implications for political
behaviour (Fisher et al., 2018:429). Young people may possess less fully
developed conceptions of public affairs; however, this does not mean
that they are unable to express political opinions or party affiliations. This
is where one of the most significant factors in today’s modern political
and information-communication environment comes into play: the use

of social media platforms.

80% of Hungarian young people today
consume political or public affairs-relat-
ed content online; one-third do so on a
daily basis, while one-fifth engage with
such content weekly. Demand for such
messages tends to increase with age.
At the same time, a key precondition
of young people’s democratic engage-
ment is that they perceive engagement
with public affairs—both following and
shaping them—as emotionally positive

and meaningful. The perceived efficacy
of political participation and the level of
personal interest in public life thus play a
crucial role. Citizens’ internal motivations
(such as identity, family, social relation-
ships, morality, and religion) and their
democratic experiences (including elec-
tions, political content consumption, and
participation in public debates) mutually
reinforce one another in shaping political
self-identification (Levy — Akiva, 2019).

Fig. 1. Consumption of online public affairs and political contents
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(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: How often do you
consume online content related to public affairs and politics?)

In terms of young people’s emotional
engagement, it is essential to examine
the popularity of different content types
within their patterns of public information
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consumption. Short-form videos and
textual content clearly dominate in
this regard. The former are particularly
widely viewed among younger cohorts:
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approximately four-fifths of those aged
15-29 continuously scroll through short
videos appearing in their feeds, while
two-thirds of the 30—39 age group also
frequently access information through
such formats. Text-based content is
primarily favoured by those aged 25-39,
whereas only 46% of 15—17-year-olds re-
port reading public affairs-related posts or
online articles. Memes and image-based
content enjoy moderate popularity, being
more typical among younger respondents
and appearing slightly more frequently
among men than women. With increasing
age, exposure to such content declines.
Podcasts and long-form videos generate
more modest engagement among young
people, although interest in them increas-
es with age.

The use of social media for acquir-
ing political information is relatively
widespread among Hungarian youth,

particularly among those with higher
levels of education. Nearly half of young
respondents engage with such plat-
forms on a daily basis for this purpose.
However, this frequency is considerably
lower among the 15-17 age group,
only one quarter of whom report daily
engagement; instead, a majority (46%)
consume public affairs content on a
weekly basis in online social spaces.
These differences highlight that the
transformation of young people’s media
habits is closely intertwined with the
technological and strategic evolution of
political communication. Since the mid-
2000s, political information environments
have sought to keep pace with changes
in audience news consumption patterns
driven by rapid technological develop-
ment. The transformation of campaign
techniques has been primarily driven
by globalisation, the rise of social media,



and the rapid expansion of big data (Téth,
2022). In 2025, Facebook remains the
dominant platform for political infor-
mation among Hungarian youth, used
for this purpose by nearly four-fifths of
respondents on average. YouTube ranks
as the second most important source,
particularly among younger cohorts,
especially those aged 15-17.

News portals and traditional media
websites also play an important role
in the circulation of public information,
primarily among the adult population,
which reflects more conscious and
tradition-oriented news consumption
patterns. TikTok and Instagram, by
contrast, play a significant role in the
political information practices of younger
users. Instagram, in particular, is espe-
cially popular among those aged 15-24
and is used slightly more frequently by
women, although its use declines mark-
edly with age. Platform choice in political
content consumption is thus strongly
age-dependent: while older users tend
to prefer Facebook and news portals,
younger cohorts rely more heavily on
video-based platforms, particularly
YouTube and TikTok.

Social media has redefined the rela-
tionship between citizens and political
actors by democratising access to public
affairs. Owing to its speed, low access
costs (internet subscription and data
plans), and optional anonymity, online
spaces increasingly broaden access
to public discourse and enable direct,
real-time communication (Theocharis,
2011). At the same time, however, on-
line participation may easily become
an illusion of democratic engagement,
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amounting merely to symbolic forms
of involvement rather than substantive
decision-making.

Alongside these developments, cam-
paign strategists now increasingly employ
advanced methods for analysing voter
data, optimising resources, mobilising
support, and enhancing the effectiveness
of political communication (Dumbrava,
2021). Algorithmic systems enable per-
sonalised content filtering and the rapid,
large-scale dissemination of political mes-
sages. Consequently, while digitalisation
expands citizens’ access to information
and news consumption opportunities, it
also significantly increases the volume of
personal data stored about users, posing
serious data security risks (Moller et al.,
2020). Nevertheless, 40% of young people
report feeling secure when engaging in
various online activities, and only one
quarter express concerns regarding the
safety of digital environments.

Young Hungarians do not identify
data theft or the unauthorised disclosure
of their consumption patterns as the
greatest risks. In 2025, the most widely
recognised new phenomenon in social
media use is the increasing prevalence of
Al-generated content. This suggests that
Al-based materials are widely recognised
by younger generations of platform users.
This is hardly surprising, given that the
spread of artificial intelligence is already
shaping labour market conditions, with
particularly significant implications for
labour market entrants. Similarly, in ed-
ucation, Al can be seen both as a useful
tool and a potential risk factor: while
search engines and generative systems
can save time and provide access to



previously unavailable sources of infor-
mation, they may also facilitate plagiarism
and contribute to the marginalisation of
creativity (Toth — Radnai, 2024).

Before the emergence of social
media, online campaign communication
was largely characterised by one-
way information flows. However, the
development of internet and data
technologies has enabled political actors
to map media consumption patterns in
detail and disseminate targeted, per-
sonalised messages while bypassing
traditional gatekeepers (Thorson et
al., 2019). Consequently, public affairs
content is now perceived as a normal
and ubiquitous presence on social me-
dia by the majority of Hungarian youth,
indicating the increasing politicisation
of these platforms. At the same time,
young users also frequently encounter
content originating from fake profiles
and misinformation.

Hungarian youth display a notably
critical and conscious attitude towards
social media: they are widely aware of

Al-generated content, fake news, politi-
cal messaging strategies, and inauthentic
accounts. Issues of information credibil-
ity are strongly present in their online
experiences.

Within the social media environment,
the boundary between fact and opinion
becomes increasingly blurred, while
personalised news feeds may trap users
in information bubbles. A significant
proportion of young Europeans encoun-
ter political content exclusively through
social media platforms, where misin-
formation can spread without effective
verification. Most EU citizens aged 15-24
follow not direct news sources but influ-
encers—content creators who interpret
and reframe news. Algorithmic filtering
creates so-called echo chambers with-
out feedback mechanisms, narrowing
informational horizons and, in extreme
cases, drawing users into endless “rabbit
holes” (Laaninen, 2024). This reduces
exposure to opposing viewpoints and
corrective information. At the same time,
the professional and ethical constraints




of political journalism are weakened, as
virtually anyone can publish public af-
fairs content to a wide audience without
oversight, now even with the assistance
of artificial intelligence (Hajdu — Téth,
2022).

In 2025, Hungarian young people
most commonly (66%) rely on explicitly
political posts in social media as their
primary source of public affairs informa-
tion. This practice becomes increasingly
prevalent with age: it characterises 57%
of those aged 15-17 and rises to 74%

among those aged 30-34. Men and
Budapest-based respondents are signif-
icantly more active in this respect than
women and those living outside the
capital. Among graduates and those with
secondary education, engagement with
political posts is particularly high (76%
and 71%, respectively), whereas only
slightly more than half of respondents
with primary education pay attention
to such content. Overall, 53% of young
respondents also report reading com-
ments associated with political posts.

Fig. 2. Social media activity and frequency
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(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 who use social media / Question:
Which of the following activities do you carry out on social media, at any frequency?)

On this basis, patterns of political
content consumption not only reflect
habits of information acquisition, but
also anticipate divergent opportunities
for young people’s engagement in
public life. In addition to demographic
factors—such as age and educational at-
tainment—social networks and certain
personality dimensions also play a role
in shaping the emerging generations’
commitment to public affairs. Naturally,
beyond processes of socialisation and
generational effects, the characteristics
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of the institutional environment, the
features of the party system, struc-
tures of interest representation, levels
of social trust, identity attachments,
and the degree of religiosity likewise
exert an influence (Levy — Akiva, 2019).
Nevertheless, it is evident that interper-
sonal relationships, through debate and
diversity, may also serve as a source of
motivation for fostering more active
political participation among young
people, including on online platforms
(Hajdua — Téth, 2022: 86).



Although it is increasingly observable
at the international level that young
people primarily articulate their inter-
ests and political opinions in the online
sphere (Téth — Radnai, 2026), active
forms of online political participation—
namely commenting on, sharing, or
re-sharing posts on public affairs—are
less characteristic of Hungarian youth.
On average, 10% of Hungarians aged
between 15 and 40 engage in such activ-
ities, with pronounced differences across
age groups and between genders: those
aged 30-39 and men are more than
twice as likely to comment on or share
political content on their social media
profiles as those under 30 or women.
Reading comment threads, however, is
far more widespread among young peo-
ple: 39% do so daily, while a further 38%

engage in this activity at least weekly,
scrolling through comments attached
to political content on social media
platforms.

In Hungary, it is very rare among
those under 40 for online political ex-
pression to take the more extreme form
of blocking acquaintances or unfollowing
them on social platforms because of the
content they share. By their own account,
those aged 15—17 never engage in such
behaviour, while older respondents
typically do so less frequently than once
a month (and even among them, only
every second individual). Consequently,
Hungarian youths’ political activity on
social media is manifested primarily in
passive content consumption. Active
contributions and conflictual reactions
occur only sporadically.

Fig. 3. Blocking or unfriending someone due to a political post

At least once a day 3% 0%

At least once a week

14%

. 2000
- 49(%)

13%

11%

At least once a month

32%

Less often than once a month

47%

I don't know

10%

n=1 n=10

3% 0% 10% 0% 7% 0% 4% 5%

7% 31% 4% 20% 7% 13% 19% 6%
20% 15%  20% 12% 29% 5% 25%  22%
46%  44%  65% 51% 48%  40%  43%  67%
23% 10% 0% 17% 9% 42% 9% 0%

n=20 n=20 n=16 n=35 n=32 n=14 n=33 n=20

(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 who block/unfriend people for
posting political content (small sample size) / Q: How often do you block/unfriend people for posting political
content?)

The transformation of societal value
systems is a gradual process, profoundly
shaped by experiences acquired during

youth. Political attitudes are partly inher-
ited and partly learned; however, through
social influences they remain continuously
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open to modification throughout the life
course (Fisher et al., 2018: 430—431). With
regard both to our social relationships
and to our everyday orientation in the
world, online communal spaces can be
regarded as among the most decisive
factors of our time. The future of political
participation is determined by today’s
youth; accordingly, their social, economic
and political inclusion constitutes a funda-
mental precondition for the democratic
functioning of states.

The majority of Hungarian young
people consume online public affairs
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Manipulation
and Credibility in
Social Media

GEORGINA KISS-KOZMA




The social impact of technological change

“Speak the truth, not merely what is real”, we may quote Attila Jézsef, the
famous Hungarian poet here. Yet today we may reasonably ask whether
we still know what is true and what is merely real. Successive techno-
logical revolutions—combining cognitive, agricultural and industrial ele-
ments—have repeatedly reshaped the fundamental principles governing
our societies. Each major technological shift has brought with it a new
social order: whereas rigid hierarchies, caste divisions and unequal rights
between groups were once taken for granted, it now appears obsolete
that individuals should suffer legal disadvantage on the basis of their place

of birth, gender or skin colour.

At present, it seems that we are once
again moving towards a form of tech-
nological singularity (Kurzweil, 2024).
The question is no longer whether the
genie can be put back into the bottle,
but rather how we might coexist with
these transformations. To what ex-
tent will they reshape our core social
concepts, and how will they alter the
roles of those traditionally regarded as
custodians of knowledge—teachers, phy-
sicians and politicians? The professional
competencies and personal attributes
expected of politicians have already
changed significantly since the 1990s;
it is therefore unsurprising that the gap
between younger and older generations’
expectations of politics and political
actors continues to widen. Whereas
politics once operated on the basis of a
relatively unified social contract with the
electorate, it must now offer differenti-
ated responses to social groups situated
in diverse life stages and circumstances.

A frequently voiced argument holds
that the role of expertise is increasingly
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being supplanted by the question of
credibility. Credibility today extends be-
yond political competence or discursive
ability to encompass the entirety of a
politician’s personal attributes, including
their capacity to establish emotional and
affective connections with citizens. In
this sense, politics has become an arena
of competition for credibility (D. Mor,
2012). At the same time, the distinction
between possessing knowledge and
merely possessing information remains
fundamental. The rapid transformation
of communication has led many to
assume—mistakenly—that information
alone is sufficient. In reality, wisdom
remains indispensable.

Young people are strongly influenced
by global, predominantly liberal ideolo-
gies. An increasing number are willing
to forgo personal aspirations—such as
starting a family—in order to mitigate
the environmental consequences of
overpopulation (Youth Research Institute,
2026). The acceptance of liberal narra-
tives as objective truths can be traced



to a set of interrelated factors (Funk
— Sclofsky, 2021; Schwarzmantel, 2008).
While considerable attention has been
paid to the negative consequences
of rapidly evolving communication
technologies, less emphasis has been
placed on the significant decline in the
role of authority within society. With the
fading of the “Gutenberg galaxy” and the
proliferation of the internet and social
media, access to expert information has
become universal. As a result, trust in
leaders and experts has gradually erod-
ed: individuals no longer rely exclusively
on doctors, teachers or politicians, as
information on virtually any topic can
be obtained online.

The spread of artificial intelligence
has further intensified this process, with

growing numbers of individuals using
such tools even for self-diagnosis in
medical contexts (Aboueid et al., 2019;
Mentzou et al., 2025). Contrary to early
expectations, the expansion of the inter-
net has not led to the democratisation
of knowledge, but rather to its relativ-
isation. When authority functioned as
a legitimate source of knowledge, the
world appeared more predictable, and
sharply antagonistic parallel “truths”
did not crystallise to the same extent.
Today, however, societies have become
increasingly polarised, partly as a con-
sequence of these developments. This
crisis of credibility exposes young people
to a wide range of competing ideologies,
fundamentally reshaping both social
discourse and political culture.

Social Media, manipulation and fake profiles

Rapidly expanding online social networks
(OSNs) have become integral to users’
everyday digital presence, facilitating
not only the sharing of information and
interpersonal interaction, but also vari-
ous forms of social influence. According
to Statista, by 2025 the number of users
of Facebook had exceeded 3 billion,
followed by YouTube with approximate-
ly 2.5 billion users and Instagram with
around 2 billion.

However, the open and interactive
nature of online social networks has
also created opportunities for manip-
ulation and abuse; their darker side
is increasingly associated with the
proliferation of fake profiles. These
are artificially created or manipulated

identities designed primarily to deceive
and influence users, shape public
opinion, disseminate disinformation,
and, in some cases, facilitate cyberat-
tacks. As online social networks have
grown exponentially, so too have the
tactics employed by malicious actors
(Kareem — Bhaya W., 2018; Sarfraz et
al., 2025). It is therefore essential to
examine the presence of fake profiles
within online political communication
spaces, although it should be noted
that the repertoire of online political
manipulation extends far beyond this
phenomenon.

Young people and young adults in
Hungary aged 15—-39 are aware of the
presence of fake profiles in the comment
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sections of politically themed posts on
social media. On a Likert scale ranging
from 1 to 5—where 1 indicates the
complete absence of fake profiles and
5 suggests that nearly all commenters
are such—the average score was 2.94,
slightly below the midpoint of the scale.
A relative plurality of respondents (30%)
tend to believe that fake profiles are
either absent or constitute only a small
proportion of commenters. At the same

time, approximately one-quarter of re-
spondents consider a more substantial
share of commenters to be inauthentic.
Among those able to form an opinion
on the presence of fake profiles, a clear
majority identify manipulation as their
primary purpose (92% consider this very
or somewhat characteristic), followed
by the promotion of extreme political
views (81%), and the receipt of financial
compensation for such activities (67%).

Fig. 1. Characterisation of fake profiles on social media platforms
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58%

aim to manipulate
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(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: In your opinion, how
typical is it of fake profiles that they...?)

Political interest and opinion leaders

The political interest and behaviour of
young people in Hungary have long been
a focus of domestic youth research, with
broad agreement that the family—par-
ticularly parents—plays a pivotal role in
their political socialisation (Szabd — Oross,
2021; Székely, 2024). The transformation
of young people’s content consumption
habits draws attention to the growing
importance of social media in shaping
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both political information acquisition and
behavioural patterns. The role of content
creators, influencers, humour and personal
narratives in political content consumption
has become increasingly pronounced.
This trend is reflected in the findings:
young people most frequently follow
musicians (56%), comedians (54%), in-
fluencers (49%) and celebrities (40%)
who regularly share political content on



social media. Among those who follow
pages that consistently post political
content, the opinions of political analysts
are regarded as the most credible (46%),
whereas the views of well-known public
figures—namely celebrities (15%) and
influencers (23%)—are considered the
least reliable.

According to the dominant theoretical
framework underpinning international
research, the civil sector comprises
non-profit organisations that operate
independently of government, function
outside the framework of the state appa-
ratus, do not distribute profits to owners
or managers, are self-governing, and
rely significantly on voluntary contri-
butions. Civil society organisations
are characterised by five core criteria:
institutionalisation, independence
from government, self-governance, the
prohibition of profit distribution, and
voluntarism (Salamon — Anheier, 1999).
This conceptualisation is also reflected in
public opinion: 70% of respondents con-
sider the independence of opinion leaders
to derive primarily from their autonomy
from government and political parties.
Independence from the institutions of the
European Union and from international
organisations was regarded as important

or somewhat important by an identical
proportion of respondents (57%).

Among young people, similar propor-
tions report knowing and not knowing an
opinion leader whom they consider inde-
pendent and objective according to their
own criteria (35% and 36%, respectively).
Marked differences emerge across age
groups: only around one-fifth (19%) of the
youngest cohort (aged 15—-17) can identify
such a figure, whereas the highest propor-
tion is found among those aged 35—-39.

Findings from a previous study
conducted in 2023 indicate that the
majority of Hungarians aged 15—-39 per-
ceive social media algorithms as biased
(60% consider them rather or entirely
biased). At the same time, respondents
also detect a predominance of liberal
orientation on these platforms: 50%
regard them as rather or entirely liberal,
while 29% perceive them as rather or
entirely conservative (Kiss-Kozma —
Székely, 2023). The perception of liberal
predominance is likewise evident in the
present study: the majority of public
actors who express views on political
issues are perceived by respondents as
rather or entirely liberal, whereas those
considered conservative are identified at
a lower rate (20% versus 14%).




Fig. 2. Values of well-known political opinion leaders
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(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: In your opinion,
which political value system do most well-known public figures who also express opinions on political issues
tend to represent?)

Influencers and political opinion formation

The role of influencers in public affairs
has become increasingly prominent
within political discourse, particularly
with regard to their function in shaping
political opinions. In recent years, they
have repeatedly demonstrated the abil-
ity to translate attention gained in the
virtual sphere into tangible outcomes
in the physical world. Notable examples
include the rapid and highly successful
fundraising campaign for Zente, a young
boy suffering from SMA1, as well as
the “influencer protest” related to child
protection, held on 16 February 2024.
According to earlier research, the
majority of Hungarian youth (66%) follow
at least one influencer. At the same time,

they remain divided on the question of
how credible they consider well-known
personalities who advocate for various
social causes (30% regard them as
credible, while 28% do not). A higher
proportion of young people believe it is
inappropriate for the content creators
they follow to take a stance on political
issues (36% versus 23%) (Székely, 2025).
The findings of the present study
point in a similar direction: half of young
respondents report that their opinion of
a public figure or well-known personality
has changed at least once after becoming
aware of their political views, while only
one-third indicate that such information
has had no effect on their perceptions.




Fig. 3. Change in personal political opinion
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(Source: Youth Research Institute, 2025 Base: N=1000, Hungarians aged 15-39 / Question: Have you ever
changed your opinion about a public figure or well-known person after learning about their political views?)
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Noles on
Methodology



The Youth Research Institute study examined young people in Hungary,
with data collection conducted in November 2025. Responses were gat-
hered through online, self-administered questionnaire-based interviews

(CAWI), involving a total of 1,000 respondents aged 15-39, selected using
a representative sampling procedure.

The target group was reached through online research panels. Participants aged

15-17 were recruited via a parental sample, with parental consent. In 88% of cases,
responses were submitted using mobile phones.
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The Youth Research Institute has
produced a highly timely and
much-needed volume examining
young people’s generational conflicts,
sense of security, perceptions of the
future, social media consumption
habits, and their relationship to opin-
ion leaders and manipulation. A major
strength of the publication lies in its
solid empirical foundation, its accessi-
ble language, and its focus on the most
pressing issues.

The perceived rise in intergeneration-
al tensions can be linked to the erosion
of traditional communities and to
differences in patterns of social media
consumption. One notable finding of
the study is that, in expectations of
leadership qualities, commitment to the
national cause ranks far ahead of main-
stream liberal thinking, indicating a shift
in the value orientation of Hungarian
youth away from global ideologies
towards nation-state-centred thinking.
The desire for a sovereigntist leadership
style is associated with declining trust
in EU institutions. Perhaps a surprising
finding of the study is that, despite the
prevailing climate of uncertainty, young
people are fundamentally optimistic
about the future, and nearly two-thirds
believe that Hungary will remain their
home base for the long term.

What is far less surprising, however,
is that eighty per cent of young people
in Hungary consume online public
affairs content, one-third on a daily ba-
sis and one-fifth on a weekly basis. For
political orientation, they rely primarily
on Facebook and YouTube, although
among the youngest age groups TikTok
and Instagram are becoming increasing-
ly dominant. The study also highlights
the formation of media bubbles among
young people.

The overwhelming reach of social
media networks is illustrated by the
fact that Facebook has 3 billion users
worldwide, YouTube 2.5 billion, and
Instagram 2 billion. The chapter on the
societal impact of technological change
warns of the risks posed by the rapid
rise of artificial intelligence, the declin-
ing authority of traditional institutions,
and the difficulties younger generations
face in navigating between increasingly
polarised and parallel realities.

The Youth Research Institute’s
thought-provoking publication is also
instructive for the wider public, as it
addresses fundamental questions that
will shape our future.

Istvan Stumpf, PhD
Széchenyi Prize-winning university
professor
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